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ABSTRACT

Dynamic changes of enterprises' environment, including constant enhancement of traditional market towards the market space available on the Internet and development of new information technologies create new possibilities of creation and realization of business ventures defined as e-entrepreneurship. E-entrepreneurship can be defined as the process of a new enterprise's establishment on the electronic market or as a feature of the enterprise by which readiness and the ability to creative and innovative problem solving and the skill of using appearing chances and opportunities is understood. A factor dynamizing 
e-entrepreneurship are innovations. In the era of the Internet models of open innovations are commonly applied, and innovations are transformed into the shape of collaborative dimension of innovation. 
In considerations the role of selected models of open innovations in e-entrepreneurship processes were introduced. It was indicated that concreating innovations with the customer was a major factor of the development of e-entrepreneurship behaviours. 
Moreover, the hypothesis was positively verified which stated that cooperation of enterprises within the framework of innovation network positively influences on the improvement of enterprises' ability to the quest of different and more effective ways of conducting business activity, ensuring better quality of products and services and the greater efficiency of resources usage.
