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Objectives and Motivation
Entering foreign markets, internationalization of trade and service have become the important issue of present entrepreneurship. Managing the organization towards expanding its functioning on other markets than just the mother one generally assumes searching new customers, business development and intensification of sale, which consequently should transform into the firm’s growth, competitive or opportunity advantage, as well as the chance of value and wealth creation. Therefore, the companies oriented towards foreign markets should focus on adequate and well prepared strategies of management in the process of internationalization in order to achieve business goals and note the expected outcomes. This becomes significant in terms of raging competitiveness on markets, the economic impact of globalization and unstable and rapidly changing business environment.  
The main purpose of the special session “Organization oriented towards foreign markets” is to provide the opportunity of a scientific debate for researchers and practitioners, during which the speakers and participants would exchange their experience and the study results concerning the issues of international marketing and entrepreneurship, internationalization of business in terms of strategic management, challenges and barriers in international business management, the use and  value of using innovations and IT solutions in management of organization oriented towards the foreign markets. 
Interests
The subjects of interest include, but are not limited to the following:

· Management of Enterprises Oriented to Foreign Markets
· Internationalization of SMEs: challenges and/or barriers

· Early internationalization: international new ventures and born globals
· Why Start-up?

· Globalization and its economic impact on entrepreneurship
· Europeanization in a microeconomic perspective
· Foreign marketing in terms of strategic management
· Success or failure of modern business using innovations
· Innovative models of internationalization 
· IT solutions in managing business abroad

· Drives of expansion on foreign markets in terms of strategic management

· Risk management in business internationalization

· Organization searching for resources to enter foreign markets

· Brownfield in terms of internationalization

· Greenfield in terms of internationalization

· RBV in internationalization

· Filter occasion determining entering foreign markets
· Factors in the proximal and distal business environment influencing internationalization

· Business performance in turbulent economy and international competitiveness 

Paper Submission 
All instructions and templates for submission can be found in the ICCMIT2018 website:

http://www.iccmit.net/. The accepted papers will be published by IEEE and it will appear on IEEE-Xplore. Also, the best articles will be invited to be published again after expansion as book chapter in IGI Book as well as Journal.

Important Dates
Paper abstract submission:                                         January 31, 2018
Notification of acceptance:                                          February 15, 2018

Conference registration:                                              February 15, 2018

Final paper submission and authors camera ready: March 2, 2018
Conference Dates:                                                         April 2-4, 2018
